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Election Communications Back to the
Basics: Digital Communications

86% of people in the United States get their news from a phone, tablet or computer. For election
administrators seeking to reach their audience where they are, communicating election
information online is a virtual necessity.

Having a digital footprint increases opportunities for voter engagement, improves information
delivery, and increases trust between election officials and voters. One of the most common ways
that voters can solidify their digital footprint is through an elections website. Experts from the
Center from Tech and Civic Life explain that successful election websites help election officials
establish themselves as trusted sources of information, address common questions, and provide
important information to voters. They emphasize the importance of plain language, readability and
ease of navigation, and suggest that election officials set up https and a .gov domain for their new
and existing sites. Election officials can also reference guidance from the Cybersecurtiy and
Infrastructure Security Agency while signing up for a .gov domain. Once election offices have
mastered the basics of a successful website, the experts have further recommendations for
optimizing content for mobile devices, and ensuring that their websites are accessible for voters
with disabilities, and have appropriate language options for their communities. 

While websites contain static information, social media platforms are more dynamic, and allow an
election office to have a conversation with voters. Each social media platform is different.
Facebook is the site that people most turn to for news and reaches all age democrats. YouTube
also has a strong news presence, but it is exclusively for videos, and videos on YouTube can be
longer than on other social media platforms. Instagram is visual-first, and largely for
entertainment. X (formerly known as Twitter), by contrast, is primarily for conversations. Both
Instagram and X reach younger audiences.

In general, visually-engaging graphics and videos tend to perform better than static text on social
media platforms.  

https://www.cisa.gov/sites/default/files/2022-11/DOTGOV_Domain_Fact-Sheet_508_0.pdf
https://www.cisa.gov/sites/default/files/2022-11/DOTGOV_Domain_Fact-Sheet_508_0.pdf


Where possible, connect your posts to an action. This can be as simple as encouraging voters to
check their voter registration information, save an important deadline, or read an important article.
Content with a purpose helps increase post and account engagement while preparing voters for
whatever is next in the election cycle. 

If capacity allows it, it’s best to use multiple social media platforms. When posting across
platforms, appeal to the audience that typically uses that site and tailor your content to the
platform. If, however, you have to make decisions about what platform to focus on, think about the
voters in your jurisdiction and make a strategic calculation about what sites are most likely to
reach them. 

Featured Resources

Communicating Trusted Election Information Series
Communications Resource Desk
Facebook resources

Set up Voting Alerts
Create Post Rules
Meta Support

U.S. Alliance for Election Excellence
??Checklist for Combating Election Misinformation
Civic Icons and Images
Field Guides to Ensure Voter Intent
Voter Outreach Graphics

VoterCast
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https://www.techandciviclife.org/course/trusted-info/?utm_source=Votercast&utm_campaign=4a9af252b9-EMAIL_CAMPAIGN_2023_11_02_05_16_COPY_01&utm_medium=email&utm_term=0_-74a9524617-%5BLIST_EMAIL_ID%5D&mc_cid=4a9af252b9&mc_eid=UNIQID
https://electionsgroup.com/commsdesk/?utm_source=Votercast&utm_campaign=4a9af252b9-EMAIL_CAMPAIGN_2023_11_02_05_16_COPY_01&utm_medium=email&utm_term=0_-74a9524617-%5BLIST_EMAIL_ID%5D&mc_cid=4a9af252b9&mc_eid=UNIQID
https://www.facebook.com/business/help/572490746512593?id=1549080658590154&utm_source=Votercast&utm_campaign=4a9af252b9-EMAIL_CAMPAIGN_2023_11_02_05_16_COPY_01&utm_medium=email&utm_term=0_-74a9524617-%5BLIST_EMAIL_ID%5D&mc_cid=4a9af252b9&mc_eid=UNIQID
https://www.facebook.com/help/131671940241729?utm_source=Votercast&utm_campaign=4a9af252b9-EMAIL_CAMPAIGN_2023_11_02_05_16_COPY_01&utm_medium=email&utm_term=0_-74a9524617-%5BLIST_EMAIL_ID%5D&mc_cid=4a9af252b9&mc_eid=UNIQID
https://www.facebook.com/government-nonprofits/help?utm_source=Votercast&utm_campaign=4a9af252b9-EMAIL_CAMPAIGN_2023_11_02_05_16_COPY_01&utm_medium=email&utm_term=0_-74a9524617-%5BLIST_EMAIL_ID%5D&mc_cid=4a9af252b9&mc_eid=UNIQID
https://electionexcellence.org/?utm_source=Votercast&utm_campaign=4a9af252b9-EMAIL_CAMPAIGN_2023_11_02_05_16_COPY_01&utm_medium=email&utm_term=0_-74a9524617-%5BLIST_EMAIL_ID%5D&mc_cid=4a9af252b9&mc_eid=UNIQID
https://electionexcellence.org/resources/checklist-for-combating-election-misinformation/?utm_source=Votercast&utm_campaign=4a9af252b9-EMAIL_CAMPAIGN_2023_11_02_05_16_COPY_01&utm_medium=email&utm_term=0_-74a9524617-%5BLIST_EMAIL_ID%5D&mc_cid=4a9af252b9&mc_eid=UNIQID
https://electionexcellence.org/resources/civic-icons-and-images/?utm_source=Votercast&utm_campaign=4a9af252b9-EMAIL_CAMPAIGN_2023_11_02_05_16_COPY_01&utm_medium=email&utm_term=0_-74a9524617-%5BLIST_EMAIL_ID%5D&mc_cid=4a9af252b9&mc_eid=UNIQID
https://electionexcellence.org/resources/field-guides-to-ensuring-voter-intent/?utm_source=Votercast&utm_campaign=4a9af252b9-EMAIL_CAMPAIGN_2023_11_02_05_16_COPY_01&utm_medium=email&utm_term=0_-74a9524617-%5BLIST_EMAIL_ID%5D&mc_cid=4a9af252b9&mc_eid=UNIQID
https://electionexcellence.org/resources/voter-outreach-graphics/?utm_source=Votercast&utm_campaign=4a9af252b9-EMAIL_CAMPAIGN_2023_11_02_05_16_COPY_01&utm_medium=email&utm_term=0_-74a9524617-%5BLIST_EMAIL_ID%5D&mc_cid=4a9af252b9&mc_eid=UNIQID
https://www.votercast.com/?utm_source=Votercast&utm_campaign=4a9af252b9-EMAIL_CAMPAIGN_2023_11_02_05_16_COPY_01&utm_medium=email&utm_term=0_-74a9524617-%5BLIST_EMAIL_ID%5D&mc_cid=4a9af252b9&mc_eid=UNIQID

